ESSEX COUNTY COLLEGE
Social Sciences Division
HSC 156 – Professional Development in Massage Therapy II
Course Outline
Course Number & Name:  HSC 156 Professional Development in Massage Therapy II
Credit Hours:  2.0
Contact Hours:  2.0
Lecture:  2.0
Lab:  N/A
Other:  N/A
Prerequisites:  Grade of “C” or better in HSC 155
Co-requisites:  None  



Concurrent Courses:  HSC 152 & BIO 122
Course Outline Revision Date:  Fall 2010
Course Description: This course is designed to further the student’s understanding of Professional Massage Therapy within the health care environment and general community.  The emphasis of this course will be placed on developing internal and external business and healthcare practices.  Topics covered will include the business plan, ethics, creating a professional and safe environment, documentation, report writing, SOAP charting, the role of the massage therapist as an integrated member of the healthcare team, and regulations at the state and national levels.
Course Goals: Upon successful completion of this course, students should be able to do the following:
1.
explain the importance of communication in massage therapy;
2.
describe the need for excellent documentation skills;
3.
describe how ethics must be applied to medical billing;
4.
discuss initial business considerations;
5.
analyze life planning and success strategies;
6.
develop business start-up concepts, management strategies, and financial management; and 

7.
develop a business plan and marketing strategies.
Measurable Course Performance Objectives (MPOs): Upon successful completion of this course, students should specifically be able to do the following:
1.
Explain the importance of communication in massage therapy:
1.1
discuss communication and the therapeutic relationship;
1.2
discuss communication within the healthcare team; and
1.3
discuss communication within the legal team
Measurable Course Performance Objectives (MPOs) (continued):
2.
Describe the need for excellent documentation skills:
2.1
examine why massage therapists need to be great documenters;
2.2
demonstrate the proper use of an intake form;
2.3
discuss the ins and outs of SOAP charting; and
2.4
describe charting
3.
Describe how ethics must be applied to medical billing:
3.1
discuss and provide examples of the insurance billing process; and
3.2
examine case studies of personal injury and worker’s compensation situations
4.
Discuss initial business considerations:
4.1
explore achieving success in business; and
4.2
explore concepts and ideas of self employment
5.
Analyze life planning and success strategies:
5.1
discuss setting goals, strategic planning, and following through; and
5.2
discuss barriers to success, time management principles, and risk taking
6.
Develop business start-up concepts, management strategies, and financial management plans:
6.1
develop business research information;
6.2
discuss financing a business, developing a legal structure, and developing a business name; and
6.3
discuss location considerations, licenses and permits, and setting up a fee structure
7.
Develop a business plan and marketing strategies:

7.1
implement the first steps to business planning;
7.2
create a business plan;
7.3
discuss marketing principles and planning;

7.4
analyze potential markets; and

7.5
discuss advertising strategies
Methods of Instruction: Instruction will consist of lecture and discussion.
Outcomes Assessment: Test questions are blueprinted to the course objectives.  A rubric is used to evaluate the business plan for the presence of course objectives.  The criteria or standard followed is like that of the National Certification Board of Massage Therapy. Essex must comply with these standards to apply for and secure national certification for the Massage Therapy Program. Data is collected and analyzed to determine the level of student performance on these assessment instruments in regards to meeting course objectives.  The results of this data analysis are used to guide necessary pedagogical and/or curricular revisions.
Course Requirements: All students are required to: 
1.
Maintain regular attendance.
2.
Take part in class discussions. 
3.
Take all tests as scheduled.
4.
Submit the business plan on time.
Methods of Evaluation:
 Final course grades will be computed as follows:





                  





        % of 

Grading Components
          final course grade


· 2 or more Tests (dates specified by the instructor)

    
         75%
Tests show evidence of the extent to which students have met course objectives.
· Business Plan Paper 





        
        25%
The business plan will contain several elements related to course objectives and is expected to indicate synthesis of course content.

Academic Integrity: Dishonesty disrupts the search for truth that is inherent in the learning process and so devalues the purpose and the mission of the College.  Academic dishonesty includes, but is not limited to, the following:

· plagiarism – the failure to acknowledge another writer’s words or ideas or to give proper credit to sources of information;

· cheating – knowingly obtaining or giving unauthorized information on any test/exam or any other academic assignment;

· interference – any interruption of the academic process that prevents others from the proper engagement in learning or teaching; and

· fraud – any act or instance of willful deceit or trickery.

Violations of academic integrity will be dealt with by imposing appropriate sanctions.  Sanctions for acts of academic dishonesty could include the resubmission of an assignment, failure of the test/exam, failure in the course, probation, suspension from the College, and even expulsion from the College.

Student Code of Conduct: All students are expected to conduct themselves as responsible and considerate adults who respect the rights of others.  Disruptive behavior will not be tolerated.  All students are also expected to attend and be on time for all class meetings.  No cell phones or similar electronic devices are permitted in class.  Please refer to the Essex County College student handbook, Lifeline, for more specific information about the College’s Code of Conduct and attendance requirements.

Course Content Outline: based on the texts Hands Heal, 3rd edition, by Thompson, Diane L; published by Lippincott, Williams & Wilkins, Seattle, WA, 2006; ISBN #: 0-7817-5757-6; and Business Mastery: A Guide for Creating a Fulfilling, Thriving Business and Keeping It Successful, 3rd edition, by Sohnen-Moe, Cherie; published by Sohnen-Moe Associates, Tucson, AZ, 2005; ISBN #: 0-9621265-4-3
Week
Topics


1 
1. Discussions on communication and massage therapy

1.1 Discuss communication and the therapeutic relationship
2
1.2 Discuss communication within the healthcare team

1.3 Discuss communication within the legal team
3 
2. Describe the need for excellent documentation skills

2.1 Examine why massage therapists need to be great documenters

2.2 Demonstrate the proper use of an intake form

4
2.3 Discuss the ins and outs of SOAP charting
2.4 Describe charting
5

Review and Test #1

6

3. Describe how ethics must be applied to medical billing

3.1
Discuss and provide examples of the insurance billing process
3.2 Examine case studies of personal injury and worker’s compensation situations
7
4. Discuss initial business considerations

4.1 Explore achieving success in business

4.2
 Explore concepts and ideas of self employment

8

5. Analyze life planning and success strategies

5.1 Discuss setting goals, strategic planning, and following through

5.2 Discuss barriers to success, time management principles, and risk taking

9

Review and Test #2
10
6. Develop business start-up concepts, management strategies, and financial management plans

6.1 Develop business research information

11
6.2 Discuss financing a business, developing a legal structure, and developing a business name


6.3 Discuss location considerations, licenses and permits, and setting up a fee structure

12

7. Develop a business plan and marketing strategies


7.1 Implement the first steps to business planning

13

7.2 Create a business plan


7.3 Discuss marketing principles and planning

Week
Topics


14

7.4 Analyze potential markets



7.5 Discuss advertising strategies
15

Business Plan Paper due
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