ESSEX COUNTY COLLEGE
Business Division
BUS 101 – Business Organization and Management
Course Outline

Course Number & Name:  BUS 101 Business Organization and Management

Credit Hours:  3.0  
Contact Hours:  3.0
Lecture:  3.0
Lab:  N/A
Other:  N/A
Prerequisites:  Grade of “C” or better in ENG 085
Co-requisites:  ENG 096



Concurrent Courses:  None
Course Outline Revision Date:  Fall 2010

Course Description: This course offers a concise overview of the world of business.  Emphasis is placed on the following topics: ownership, risk, production, finance and the financial system, marketing, human resources, and the effect of government on business.
Course Goals: Upon successful completion of this course, students should be able to do the following:

1.
identify various types of business ownership in a diverse global environment;
2.   
describe ethical behavior and social responsibility in business endeavors;

3.   
explain the impact of the external environment on the business enterprise; and

4.
analyze and describe the basic principles of our economic system.
Measurable Course Performance Objectives (MPOs): Upon successful completion of this course, students should specifically be able to do the following:
1.
Identify various types of business ownership in a diverse global environment:

1.1 identify the major characteristics of sole proprietorship, partnership, and corporation;

1.2 describe how a sole proprietorship, partnership, and  corporation is formed; and
1.3 distinguish between legal liabilities of the debts of the owners
2.  Describe ethical behavior and social responsibility in business endeavors:
2.1
explain the characteristics of ethical and non ethical behavior;
2.2
provide examples of good ethical standards; and

2.3
identify situations involving negative ethical standards
Measurable Course Performance Objectives (MPOs) (continued):
3.
Explain the impact of the external environment on the business enterprise:

3.1
identify the components of the external environment;

3.2
describe the opportunities for business through the operation of the external environment; and

3.3
explain the characteristics of the competitive, political, legal, societal and technological environment
4.
Analyze and describe the basic principles of our economic system:


4.1
identify the interplay between the economy and the business enterprise;

4.2
explain the four phases or cycles of our economy; and


4.3
describe major economic indicators

Methods of Instruction: Instruction will consist of lecture, Connect assignments, and class discussions.
Outcomes Assessment: Quiz and exam questions are blueprinted to course objectives.  Data is collected and analyzed to determine the level of student performance on these assessment instruments in regards to meeting course objectives.  The results of this data analysis are used to guide necessary pedagogical and /or curricular revisions.
Course Requirements: All students are required to:
1.
Maintain regular attendance.

2.
Complete assigned homework or projects in a timely manner

3.
Take part in class discussion and participate in class exercises.

4.
Take all exams and quizzes, when scheduled: these include a minimum of three hourly exams as well as a cumulative departmental final exam.
Methods of Evaluation:
 Final course grades will be computed as follows:





                  





        % of 

Grading Components
          final course grade

· Homework, quizzes and class participation



       0 – 10%
A perusal of homework problems and quizzes demonstrating basic principles of business organization and management.
· 4 Exams (dates specified by the instructor)  


    
     50 – 60%
Exams will show evidence of the extent to which students meet course objectives including but not limited to identifying and applying concepts, understanding terms and demonstrating evidence of a basic foundation of business organization and management principles.
· Connect assignments   






       0 – 10%
Connect is a web-based assignment and assessment solution required for this course.  Connect is designed to assist students with coursework based on their specific needs. 

· Final Exam







     15 – 20% 
The comprehensive final exam will examine the extent to which students have understood and synthesized all course content and achieved all course objectives.
Note: The instructor will provide specific weights, which lie in the above-given ranges, for each of the grading components at the beginning of the semester.
Academic Integrity: Dishonesty disrupts the search for truth that is inherent in the learning process and so devalues the purpose and the mission of the College.  Academic dishonesty includes, but is not limited to, the following:

· plagiarism – the failure to acknowledge another writer’s words or ideas or to give proper credit to sources of information;

· cheating – knowingly obtaining or giving unauthorized information on any test/exam or any other academic assignment;

· interference – any interruption of the academic process that prevents others from the proper engagement in learning or teaching; and

· fraud – any act or instance of willful deceit or trickery.

Violations of academic integrity will be dealt with by imposing appropriate sanctions.  Sanctions for acts of academic dishonesty could include the resubmission of an assignment, failure of the test/exam, failure in the course, probation, suspension from the College, and even expulsion from the College.

Student Code of Conduct: All students are expected to conduct themselves as responsible and considerate adults who respect the rights of others.  Disruptive behavior will not be tolerated.  All students are also expected to attend and be on time for all class meetings.  No cell phones or similar electronic devices are permitted in class.  Please refer to the Essex County College student handbook, Lifeline, for more specific information about the College’s Code of Conduct and attendance requirements.
Course Content Outline: based on the text Understanding Business, 9th edition, by Nickles, McHugh & McHugh; published by McGraw-Hill, Inc., Burr Hills, Ill, 2010; ISBN # 978-0-07-740656-7 (custom Essex County College edition)

Class Meeting
(80 minutes)

Chapter/Content



1



Review Class Syllabus




1
Taking Risks and Making Profits within the Dynamic Business Environment

2


2
Understanding How Economics Affects Business

3



A
Working with the Legal Environment

4



5
How to Form a Business

5



6
Entrepreneurship and Starting a Small Business

6



Review for Exam 1





Study for Exam 1 Chapters 1, 2, 5, 6 (Bonus Chapter A, pp. A-10  – A-13)

7



Exam 1  Chapters 1, 2, 5, 6 (Bonus Chapter A,  pp. A-10 – A-13)

8



7 
Management and Leadership

9



8
Adapting Organizations to Today’s Markets

10


3
Doing Business in Global Markets

11


4
Demanding Ethical and Social Responsible Behavior




Review Chapter 7, 8, 3, 4

12


Exam 2  Chapters 7, 8, 3, 4

13


10     
Motivating Employees

14


11
Human Resource Management: Finding and Keeping the Best 





Employees

15


12
Dealing with Employee-Management Issues and Relationships

16


Study and Review for Exam 3  Chapters 10, 11, 12

17


Exam 3  Chapters 10, 11, 12

Class Meeting
(80 minutes)

Chapter/Content



18


13
Marketing: Helping Buyers Buy

19


14
Developing and Pricing Goods and Services

20


15
Distributing Products

21


16
Using Effective Promotions




Review for Exam 4  Chapters  13, 14, 15, 16

22


Exam 4  Chapters 13, 14, 15, 16

23


18
Financial Management

24


19
Using Securities Markets for Financing and Investing 





Opportunities

25


20
Money, Financial Institutions and the Federal Reserve

26


Bonus Chapter D  Managing Your Personal Finances

27 – 28


Bonus Chapter C (Insurance Option)

29


Review entire course material

30



Final Exam  Chapters 1, 2, 3, 4, 5, 6, 7, 8, 10, 11, 12, 13, 14, 15, 16, 19,  






20, Bonus Chapters A, C, D
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